
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Introduction 

 

What is the one thing you dread the most? If you answered public speaking, 
you are not alone. Hundreds of thousands of people all over the world 

develop anxiety and tension whenever they are asked to speak in front of a 
crowd. But what if I tell you that public speaking is not as bad as you think? I 
bet you did not know that there are some who consider public speaking to 

promote a business and network with other people? 

Participating in various speaking engagements is an important part of any 
marketing strategy whether you want to promote your latest innovation to a 
new audience, reconnect with old customers, or advertise your business, you 

will need to develop your speaking platform.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Public speaking not only pertains to speaking in a room filled with hundreds of 
people, but it can also mean speaking in your company’s team meeting or 

pitching your business idea to a group of investors. Whether you’re in 
business, an employee, or if you’re waiting for your big break – you’ll most 
likely speak in public one way or another. I’ve found ways to help improve 

your public speaking skills and I am going to explain it to you in this E-Book.  

 

1. Plan and Prepare 

It’s normal to feel nervous – sweaty palms, knots in the stomach, 

pounding hearts – it’s all normal. Feeling nervous doesn’t determine the 
outcome of your performance. You won’t make a fool of yourself just 

because you’re feeling a little nervous. On the contrary, the adrenaline 
rush pumps you up and aids you to deliver your best speech yet.  

So, what do you do? My suggestion is you plan and prepare. 

Remember the saying “practice makes perfect?” Well, it speaks of the 

truth. Practicing helps calm your nerves and eases the anxiety you feel. 
Go over your notes numerous times at least a week before your talk 
until you become comfortable with the material. You can ask a friend to 

judge your performance or you can record yourself.  

As you go about your planning, think about the first paragraph of an 
article; you’ll most likely stop reading if it isn’t captivating. The same is 
true for your speech. It is imperative that you capture your audience and 

pique their interest from the very beginning.  

You can start with an interesting headline, ask a rhetorical question, or 
state a fun fact that’s related to what you are talking about and 
resonates well with your listeners. Another tried-and-tested tool you can 

use is storytelling. Everybody likes a good story. Learn to take your 

audience to another time and place by telling a story. It is one of the 
most effective ways to capture your audience’s attention.   

 

 

 

 

 

 

 



 

 

2. Get to Know Your Audience and Engage with Them 

Always remember that your speech is about them – not you. So, think 
about who the message is for and learn about your audience. This 

determines your choice of words, the pattern, motivational statement, 
and level of information you are going to provide.  

As you go about your speech, engage with your audience and keep 
them involved as you go. You can do this by asking leading questions 

that are tailored specifically to individuals or groups of people in your 
audience. Furthermore, encourage them to ask questions in return and 

to participate.  

Your choice of words is very important. It can determine the power and 

authority you have as a speaker. Remember that some words may 
decrease your credibility as a speaker in the eyes of your audience. 
Think about how the following sentences sound: 

 “I think you can attain your goals if you work hard.” 

 “I just think that you’re able to do this.” 

‘I think’ and ‘just’ are just some of the many words that will lessen your 

confidence and power, so it’s best if you steer clear of them.  

Another word to add to that list is ‘actually’. Using the word ‘actually’ 

usually suggests a hint of submissiveness and even surprise. It’s better to 
make your message clear and direct, so you say, “We didn’t reach our 
quota last month.” Instead of, “Actually, I want to add that we didn’t 

reach our quota last month.” 

Also, you will need to observe the way you speak. You might talk faster 
than usual when you’re nervous, so chances are, you may slur your 
words or say something you don’t really mean. Focus on your breathing 

and try to slow down. Don’t hesitate to take a pause and gather your 
thoughts. Don’t be afraid of taking pauses because it makes you sound 
confident – like a natural speaker.  

Lastly, avoid reading your notes word-for-word as much as possible. 

This makes you look unprepared and unprofessional. Instead, you can 
make a list of important points on index cards. As you practice for your 
speech, try to remember what you are going to say by heart. But you 

can still glance on your cue cards for reference.  

 

 

 



 

 

3. Be Optimistic – Mind Over Matter 

Thinking positively can make a world of difference to the success of your 
speech. It makes you feel more confident about yourself. On the other 

hand, fear lets you spiral down to the cycle of negativity. Negative self-
talk such as, “I’m not good at this.” Or “I’m going to fail, and they’ll 
laugh at me.” will get you nowhere. The only thing it does is lower your 

confidence and hinder you from unleashing your full potential.  

Instead, use affirmations and visualisation to encourage yourself and 
raise your confidence – even when you don’t feel like it. Do this over 

and over again until you believe it or right before you step out on the 

stage. Envision yourself giving a successful performance and imagine 
the aftermath; the number of lives you’ve touched or the positive impact 
you left your audience with. Reassure yourself by saying, “I’m thankful 

for this opportunity to help other people.” Or “I’m going to nail this 
speech!” 

 

6 Ways to Develop Your Speaking Platform 

 

Now that we’ve covered the basics of being a great public speaker, it’s time to 

develop your speaking platform. By building and developing your speaking 
platform, you open doors of opportunities for your business. More credibility 
and exposure would mean more potential customers, more income, and more 

room for growth as a business.  

1. Grow Your Database 

It’s a given that speaking on a regular basis hones you to become a 
better speaker. But did you know that putting yourself out there is one of 

the fastest ways to increase your database? You’re speaking in a room 

full of your target audience. Make it a point to never leave the room 
without getting their contact information – or their email addresses at 
the very least because these people are the future buyers of your 

business.  

You can have them fill up a simple form right before they enter the room, 
or you can have it right after your presentation. Let them know that you 
are going to have a drawing at the end of your speech and they can 

leave their business cards or fill out the form that you have. In exchange, 
you give something of value to them, such as your product, coupons, or 

free services. 

 



 

 

2. Be Known for Something 

Focus on one niche and go from there. As a business entity, it is ideal 
that you focus on your target market and find ways to connect with 

these people. The more specific you are, the better it is for your business. 
If you’re a budding speaker or businessperson, it can be tough to pick 
one area to focus on, but it works better than floating aimlessly on the 

open sea. Give yourself a tagline; get creative and use something that 
best fits your personality and your specialty.  

3. Build a Website and Start a Blog 

For starters, your website doesn’t have to be perfect. You can simply use 
WordPress or other free platforms, or you can hire someone to create a 

tailored website that fits your budget. Once you have a website, you 
can then start your own blog.  

Starting a blog requires commitment since you need to regularly supply 

your readers with information. Take time to write a post or two each 
week and then add them to your website. Put your knowledge and 
ideas out in the open and write articles that are helpful for the niche you 

are focusing on. Try doing list posts and ‘how-to’ posts such as, “Top 7 

Ways to Improve Your Speaking Skills” or “How to Become a Successful 
Speaker”. As with public speaking, having a blog lets you have 

exposure. This exposure can very much land you to your next speaking 
engagement or business opportunity. 

4. Write an eBook or Other Information Products 

Offer free E-Books, an online program, training videos, and even 
workshops that can help your target market. You can either let them pay 

for it or you can exchange these learning tools for their contact 
information. Remember not to stray from your area of focus; keep them 

in mind as you create different tools to increase your visibility.  

5. Speak for Free If You Are a Budding Speaker 

There are many local opportunities where you can speak for free. In this 

way, you can build your client list, gain experience, and hone your 
public speaking skills. Don’t hesitate to start small because this is how 
you attain more credibility and exposure. Try reaching out to local 

community groups, schools, charities, non-profit organisations or clubs 
that hold meetings on a regular basis where they need a guest speaker.  

 

 



 

 

6. Make Use of Social Media 

By far, social media is one of the easiest ways to reach out to your 
target market and to be branded. However, it is important to remember 

that you need to be consistent to avoid confusion. Your social media 
accounts should be coherent, this means it should match your website 
and the message you are sending. Use similar images, themes, and 

messages so your target market will be able to easily remember you.  

Social media is also a great way to build professional relationships with 
your market. Don’t always try to sell your product or service; be 

interactive and helpful – write posts, share insight, like, and follow.  

 

Conclusion 

Public speaking is an avenue to connect with your target market faster than 
anything else. While virtual events are popular these days, there is a different 

impact on an in-person performance that you cannot get in a virtual gig or 
anywhere else.  

Keep in mind that having a successful speaking platform/career takes time 

and a whole lot of work. But if you’re really motivated to attain your speaking 
goals, all the hard work you put in will be worth it. Invest in being a good 
public speaker, develop your platform, and in turn, you will grow your 

business. 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 


